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How IT technology helps 
brick-and-mortar retailers
interacting with customers
E d d y  C h u i
M a r  2 0 2 0



1. Trends
2. What other does
3. How
4. What HP gives



Providing faster, 
eCommerce

Tapping into the shopper 
need for simple, fast, one-
click ordering and delivery 
(retail systems, immersive, 
touchscreen experiences)

Providing faster, 
frictionless payments

Shoppers want to pay 
quickly and effortlessly 

both in stores and online 
(mobile PoS systems)

Optimising the supply 
chain and fulfilment

Fulfilling the need for 
efficient and fast delivery 
through automation and 
inventory management 

(retail systems, MPS, 
DaaS)

Personalisation using 
data and analytics

Building greater customer 
intelligence in order to 

deliver relevant, 
personalised experiences 

(retail systems, 
workstations, DaaS)

Ensuring high levels of 
data security

Protecting customer data 
to safeguard their privacy 
and the reputation of the 
brand (security solutions)

Reimagining the store 
experience

Meeting the need of 
shoppers for a visual and 

stress-free experience 
while in store (PoS
systems, immersive 

experiences, merchandise 
and signage) 

Six Macro Retail Trends



Six trends are widely talked about – they are being driven by heightened 
customer expectations and the need to provide a great retail and 
omnichannel experience1.

2.
IT investment is being prioritised around providing a better experience and 
systems are being modernised and updated  to optimise operational 
efficiency and provide ‘perfect’ fulfilment 

3. It follows that adoption levels for technologies that have a direct impact on 
the customer experience are higher (i.e. visual search)

4. There is a need to improve knowledge levels around many nascent technologies and 
explain their benefits - this will generate interest within the audience

Four things you need to know about the retail industry



ESCADA Video



His messages….

Klaus Becker – Global VP of IT, ESCADA

• Customers no need to move everywhere to finish whole buying process

• Associates bring everything to customers

• Process improvement, handle multiple orders at the same time. 

• When multiple customers in the show room at the same time, everything is ready 
fair to everyone

• Avoid products moving around all the time and minimize sales opportunities 
missing

• Provide chances for upselling related products



Connect with your customers where it matters most

HP Engage Go

From floor to counter and back 

again

• Check inventory in real time 

and create an endless aisle 

• Access information at your 

fingertips

• Finish the sale with quick and 

easy docking

• Scan items, collect payment or 

print receipts with optional 

peripherals



Enables merchants to source different apps

Merchants can easily manage apps remotely

HP Engage Catalog



HP is also doing O2O




